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Marketing Objectives 

 

• To increase brand awareness by 50% within 3 months. 

• To increase brand visibility by 75% within 6 months.  

• To add 10 new clients to the roster within 12 months. 

  

Integrated Marketing Communications Strategy  

 

Brooke Champine Photography + Management has developed a marketing strategy 

designed to increase brand awareness to artists and bands looking for management and 

photography services, to increase brand visibility on social media, and to add a minimum of ten 

new clients to the company roster. In order to effectively execute said strategies, the company 

will be utilizing a combination of push and pull strategies to advertise, promote, and reach-out to 

potential customers. This would be done through social media advertising, in-person meetings 

and phone calls, email, and offering limited-time promotions and discounts to customers in order 

to generate a higher demand.  

 

In order to reach the desired target objectives, Brooke Champine Photography + 

Management has put together a variety of promotional marketing tools in order to best market 

the company. The first tool is a direct promotional tool, an informational brochure. This brochure 

allows for a basic understanding of the company and the services offered. Included on the 

brochure is the company tagline, contact information, a list of offered services, a facts and 

questions section, and competitive advantage. In order to distribute this tool, Brooke Champine 

Photography + Management will be scouting potential clients at local concerts in the Upstate 
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New York and Southern Vermont areas, handing the brochures out to potential clients. Word-of-

mouth marketing and personal selling will also be utilized in order to introduce the potential 

clients to the team, the brand, and the values of the company. This is certainly a low-cost way to 

market the company. By knowing the venue owners and performing acts, getting into shows to 

see potential clients will be free of charge. The only cost associated with this marketing tool 

would be to print the brochures. The simplest way to keep this low cost and to be efficiently 

prepared for printing is to have all information drawn up and finalized beforehand. (Christaudo, 

2005). Vistaprint offers a reasonable deal of 250 standard tri-fold brochures in full color for 

around $80, so it is without a doubt a low-cost investment.  

 

Another tool that Brooke Champine Photography + Management has on-hand is a 30-

second commercial. The commercial displays important information such as website info, the 

company’s value proposition, and the inclusion of a sales promotion to encourage the target 

audience to act. The sales promotion will offer 40% off all services for the first three months of 

working with the company. The promotion only has 15 spots available, so interested clients are 

encouraged to act as quickly as possible to take advantage of this deal. This is a good use of 

mobile marketing, another strategy used to effectively reach the company objectives mentioned 

above. The commercial can be used as a social media asset- through being showcased on 

Instagram, Facebook, and Twitter, to becoming the first or second thing that you see when you 

land on the company webpage. A major use for the commercial is also through advertising. By 

working with a company such as Ticketmaster or even the local venues that the company will be 

scouting at, they can display this commercial advertisement on their social media and websites. 

Broadcast advertising can also be utilized to get the audio of the commercial on the air for radio 

stations as well. In the Upstate New York area, the approximate cost for a 30-second 
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advertisement is about $50. Given the low cost, Brooke Champine Photography + Management 

can secure ad space for dozens of radio stations in the upstate New York and Southern Vermont 

areas. These tools will definitely work to increase brand awareness, visibility on social media, 

and help to gain new clients.  

 

Brooke Champine Photography + Management has created a recurring podcast that offers 

music industry advice, guest speakers, industry trends, industry current events, and more. This 

podcast allows to connect with the target market and help them learn and discuss important 

topics. The first podcast discussed how to prepare for touring as a musician or a photographer- 

featuring what to pack, tips and tricks, and other important things to know before you head out 

on the road. This falls under the public relations part of the promotional mix tools and can also 

become a mobile marketing tool as well. There are many outlets to listen to a podcast on- 

Anchor, Apple Music, Spotify, Soundcloud- the list goes on. To best reach the target audience, 

Brooke Champine Photography + Management offers the podcast series on all major streaming 

platforms. Podcasts are an up-and-coming trend in the industry, it has been found that many 

listen to podcasts for relaxation, education, habit, pastime, and social interaction purposes. 

(Chung, Kim, 2016).  To get the word out about the podcasts, the company utilizes social media 

to create posts about new episodes and engages with the target market to introduce them to it. 

The cost to do this is free, however if any advertising is done for the podcast on social media like 

Instagram or Facebook, each post could cost a few dollars.  

 

The podcast, commercial, and brochure are just a few of the mix marketing tools put in 

place by Brooke Champine Photography + Management. The company also has plans to partner 

with record labels and become an ambassador for camera equipment companies such as Canon 
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or Sigma. To ensure brand visibility, team members can also wear t-shirts with the company 

name on it during public outings and put up QR codes in various public places (a guerilla 

marketing tactic). The QR codes would lead to the company website so consumers can learn 

about the company and contact Brooke Champine Photography + Management if they’re 

interested in working with them. The company can also sponsor the live show events that happen 

in the Upstate New York and Southern Vermont areas as well, so the company name is on the 

flyers, announcements, and promotions in place for those events as well.  

 

Through the various marketing tactics in place such as mobile marketing, guerilla 

marketing, word-of-mouth, advertising, and public relations, it is without a doubt that Brooke 

Champine Photography + Management will meet and exceed the marketing objectives of 

increasing brand awareness by 50%, brand visibility by 75%, and adding at least 10 new musical 

artists or groups to the roster.  
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